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THE AUSTRALIAN 
NATIONAL MARITIME 
MUSEUM RIDES ON THE 
WAVE OF ACTION 
STATIONS’ SUCCESS  
 

The Australian National Maritime Museum’s significant contribution to tourism expenditure 
in the state has been confirmed with the release of attendance figures for Action 
Stations, Sydney’s newest, permanent cultural attraction. 
 
Launched in November 2015, the Darling Harbour high-tech cinematic experience 
attracted over 60,000 visitors between November 2015 and January 2016. Of these, 32% 
were from overseas, 37% from interstate and the remaining visitors from New South 
Wales.  
 
The top five international source markets, UK, USA, China, New Zealand and France have 
remained the same since 2014.  With Action Stations being interpreted in simplified 
Chinese, it is not surprising to see that Chinese visitation has, however, increased by 3% 
in 2015. 
 
“We are very pleased with the public’s response to Action Stations, “said Kevin 
Sumption, CEO and Director of the Australian National Maritime Museum. “Not only have 
we hosted 60,000 visitors to Action Stations between November and January, we have 
boosted membership of the Museum by 3000 new members during the same period.”  
 
The value of cultural tourism to the Australian economy is often under-rated, particularly in 
cities such as Sydney where repeat visitation is important.  Offering a new product such as 
Action Stations provides tourists from all segments with opportunities to stay longer or 
visit again.  
 
A tracking survey of visitors indicated that 79% of visitors were new to the Museum. 90% 
of those surveyed indicated that they would recommend Action Stations to friends and 
family. 
 



 

 

 
 
 
 
 
 
 
Action Stations is not the only entity at the Museum which reported excellent results over 
the summer holiday period. Yots, the waterside café based at the Museum opposite 
Action Stations, reported a 50% increase in patronage. 
 
“We are already capitalising on Action Stations’ success. The permanent galleries at the 
Australian Maritime Museum are now free, and we’ve lined up an exciting program for 
2016,” said Sumption. 
 
Other upcoming exhibitions at the museum include Rough Medicine - Life and Death in the 
Age of Sail opening on February 11, Ships, Clocks and Stars -The Quest for Longitude 
opening on May 5, and the Classic and Wooden Boat Festival which will take place from 
April 15-17.  
 
For more information: http://www.anmm.gov.au/ 
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